
WORKPLACE

MAXIMISING MOBILITY: 
FROM ROUTINE TO 
REVOLUTIONARY   
Discover how to reinvent your strategy with smarter 
devices, sharper apps and stronger security controls 
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START A NEW CHAPTER
Devices, platforms, security controls: it’s 
time for organisations to expand the mobility 
vocabulary. Boosting mobility is not just 
about enabling users with new technology; 
it’s about transforming industries with great 
technology. 

Smartphones and tablets have transformed 
our personal lives but many organisations 
are still struggling to cross the chasm from 
routine to revolutionary use in the enterprise. 
According to a survey, checking email, 
making voice calls and updating calendars 
remain the top three business activities 
undertaken on a smartphone. 

Given the sophistication of today’s devices, 
this means that organisations are missing 

out on a host of features and benefits. But, 
as with any trend or technology, there are 
early adopters bucking the trend. And they 
are already reaping significant rewards, with 
mobility pioneers reporting a 16 per cent 
increase in productivity and a 23 per cent 
rise in employee satisfaction1. For example, 
Rogers-O’Brien Construction has saved over 
50,000 hours per year by enabling its teams 
to access and capture information via iPads 
while working on job sites.  

However, it’s not just pioneers like Rogers-
O’Brien Construction that have decided to pin 
their mobility colours to the Apple mast: 99 
per cent of enterprise organisations now use 
iPhones or iPads2. 

Organisations need to take 
mobility to the next level to 

maximise user productivity 
and satisfaction 
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The breadth and depth of the Apple 
ecosystem provides organisations with an 
opportunity to open up not only existing 
information gateways but also to create 
new ones. 

As well as enabling mobile access to 
existing enterprise systems and data, 
mobility pioneers are deploying and 
developing native apps that optimise 
everyday business tasks - from submitting 
timesheets and logging meeting notes to 
requesting annual leave and forecasting 
sales.  

Apps have already taken our personal lives 
by storm – it’s estimated that for every eight 
minutes consumers spend on smartphones, 
seven of them are devoted to using an app3. 
In 2017, app downloads topped 175 billion – 
a 60 per cent increase on 20154. 

Apps provide organisations with a cost-
effective way of providing users with 
functionality that matches specific 
workstyles in both lines of business and  
industry sectors. And they are increasingly 
becoming the first of port of call when a 
business needs to overcome a challenge. 
For example, enabling staff in high street 
branches with mobile devices and apps 
means they can step in to help bust queues. 

With a wealth of APIs, built-in device 
sensors, and adaptive interfaces, Apple 

empowers developers with a rich ecosystem 
of features to deliver a personalised 
and intuitive mobile experience across 
the enterprise. It’s not surprising that 
users have coined the phrase “there’s an 
app for that” both in their personal and 
professional lives.  

Apps help to accelerate the digitalisation 
roadmap, enabling organisations to 
transform not only the workplace but 
also their supply chains and customer 
relationships. 

DISRUPTING INDUSTRIES WITH INNOVATIVE MOBILITY SOLUTIONS

Transform customer relationships and business processes  
with Apple’s rich app ecosystem 

SEIZE THE APP
ADVANTAGE

RETAIL 

Persona: The shop assistant 
Use case: Mobile check-outs, stock queries, 
and customer orders can be executed on an 
iPad or iPhone  
Outcome: Enriches shopping experience 
and drives in-store sales 

HEALTHCARE 

Persona: The community nurse 
Use case: Patient records can be updated 
via an iPad in real-time and made 
accessible to colleagues
Outcome: Increases the time spent with 
patients and reduces the risk of human 
error and lost paper records

ENGINEERING 

Persona: The field engineer  
Use case: Work schedules can be updated 
and faults logged and photographed with 
iPhones of iPads
Outcome: Increases productivity and 
improves customer experience 

MANUFACTURING 

Persona: The account manager  
Use case: Previous customer interactions 
and open opportunities can be checked on 
an iPhone on the road prior to meetings 
Outcome: Enables more informed customer 
conversations and shortens sales cycle 

175 billion 

apps downloaded in 2017

235,000  

business apps on the App Store 
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Greater mobility demands greater security. More apps, 
more devices and more digital transactions mean more 
data flowing across the network – some of which is 
often highly sensitive, such as patient health records or 
customer bank details.  

With such rich pickings, it is not surprising that 20% of 
companies have already suffered a security breach on 
their mobile devices⁶. And this is only the beginning: 94 
per cent of organisations expect the frequency of mobile 
attacks to increase⁶. 

Ransomware, cyber espionage and trojans have all 
transferred to the mobile world – and many organisations 
are struggling to keep up. Nearly 80 per cent of 
organisations state that securing mobile devices is 
becoming increasingly difficult while 64 per cent of 
security professionals doubt their organisation could 
prevent a mobile cyber attack5. 

With the right devices and the right security measures, it 
is possible to put up a robust defence as mobility threats 
grow in variety and volume. Apple’s iOS platform has been 
designed with security at its core. 

Every iOS device combines software, hardware and services 
designed to protect not only the device and its data at rest, 
but also users when they are working locally, on enterprise 
networks or via the internet. For example, Security 
Connector, an upshot of the Apple/Cisco partnership, 
monitors network activity on iOS devices and, if there is a 
breach, helps IT departments identify what happened, who 
was impacted, and the risk exposure. 

Visibility of how, when and where users interact with their 
mobile devices and apps is key to enabling context- and 
location-based security controls, which provide added 
protection against unauthorised access. 

In a digital age where privacy and security are constantly 
in the spotlight, organisations need to ensure their 
mobility partners are committed to tackling the data 
protection challenges that come with greater connectivity. 

They also need to ensure that security measures, such as 
biometric authentications and software updates, can be 
delivered without compromising the user experience. 

STEAL A 
MARCH ON 
SECURITY 

BREACHES  
Safeguard data with smarter mobile devices 

and better visibility of user activity 

58 million 

mobile threats blocked in 20176
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FIVE SECURITY ESSENTIALS FOR MOBILE 
DEVICES IN THE DIGITAL WORKPLACE 

1. ENCRYPTION

Information protected 
at the system level, at 

rest and in transit

3. REAL-TIME PROTECTION

Ongoing software updates 
to address emerging 

threats

4. APPS

Layered protection to 
ensure apps are signed, 
verified and sandboxed

2. BIOMETRICS

Fingerprint and face 
authentication for 

granting access

5. REMOTE MANAGEMENT

Wipe capabilities if  
a device is stolen
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BUILD A STRONG 
FOUNDATION  
Optimise mobile connectivity and streamline user deployment with 
advanced Apple features 

With mobile usage per B2B worker expected 
to increase from two hours to three by 2020, 
enterprises need to ensure those three hours 
are well spent7. 

Providing robust security controls is just 
one of the enablers for an effective mobility 
strategy. Organisations also need to ensure 
they have the right processes and platforms 
in place to maximise connectivity, accelerate 
deployment and simplify support. 

As more mobile devices enter the 
workplace, organisations need to be able 
to on-board users quickly to ensure they 
maximise productivity gains. Apple’s Device 
Enrolment Programme enables zero-touch 
configuration of iPads and iPhones according 
to different users’ needs. It also streamlines 
the activation process, so users can be 
empowered to set up their own devices. 

Enterprise networks will need to be scaled 
up to cope with the increased traffic 
that comes with a larger mobile device 
footprint: It’s estimated that overall 
smartphone traffic will rise tenfold by 
20228. To deliver such scalability in a short 
timeframe, organisations will need to look 
at modernising their legacy infrastructures 
with more agile architectures, such as 
software-defined networks or network 
functions virtualisation. 

Even the most agile and scalable network 
can’t always cope with the peaks in demand. 
Thanks to the Apple and Cisco partnership, 
iPhones and iPads can detect which is 
the best wireless access point as users 
move between different workplaces. IT 
departments can also prioritise traffic from 
key apps that support customer-facing or 
business critical processes to ensure they 
are not impacted by network capacity issues.

of the global workforce 
will be mobile by 20209

INNOVATIVE 

•  Apple-designed processors in every iPad 
and iPhone enable organisations to take 
advantage of the latest advances in 
augmented reality and machine learning

•  Extensive accessibility APIs open up 
integration opportunities both inside and 
outside of the enterprise 

•  Powerful development tools accelerate the 
creation of new enterprise apps 

INCLUSIVE 

•  The Apple ecosystem encompasses 
a broad range of software vendors, 
application developers, system integrators 
and strategic consultants 

•  Thanks to Apple’s simple and seamless 
user interfaces, both digital natives and 
novices can quickly navigate iPad and 
iPhone features 

•  Users can browse and download apps from 
the App store and enterprise equivalents 
that match their workstyles and will help 
them work faster and smarter 

INTUITIVE 

•  Built-in sensors in the iPhone and iPad 
enable mobile apps to exploit location data 
to deliver a personalised experience  

•  Features, such a multi-tasking, drag 
and drop, voice recognition and virtual 
trackpad, simplifies device use in even the 
most challenging workplaces  

•  Simple and rapid on-boarding, facilitated 
by the Device Enrolment Programme, 
improves the user experience 

REALISE THE FULL MOBILITY POTENTIAL WITH APPLE 

42%
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TELL A  
DIFFERENT 

STORY 

PUSH THE MOBILITY BOUNDARIES: CONSIDERATIONS 
TO UNLOCK NEW USE CASES 

1.  How do different user groups currently exploit mobile 
technology in the workplace?

2.  What desk-bound processes or repeatable tasks could be 
transformed with mobile apps and digital workflows?

3.  How will data captured from mobile apps and devices be used 
to drive ongoing transformation? 

4.  Are there additional opportunities for improving 
communication and collaboration between colleagues? 

5.  Are there more datasets that could be digitalised to improve 
visibility? 

Enabling users with greater mobility will not only make them 
more productive but also more satisfied. As the war for attracting 
and retaining the best talent intensifies, meeting expectations 
of both current and future employees will become increasingly 
important. Thirty per cent of employees say they would not work 
for an organistaion that did not allow them to use their own 
mobile device in the workplace1. 

Empowering people to work faster and smarter is just the 
beginning. Organisations who become mobility pioneers will also 
be able to sharpen their competitive edge with apps and digital 
processes that transform not only the workplace, but also their 
entire business and even their industry. 

The first chapter of mobility was founded on common story 
lines: email, calendar, and collaboration. But the next chapter 
will be unique to every organisation. By partnering with Apple, 
organisations can write richer stories with stronger outcomes. 

Boost competitive advantage with 
pioneering mobility use cases 

of users say the ability to work 
from any location at anytime 
makes them more productive1  

49%
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GET IN TOUCH

To find out how Computacenter can help you mobilise your workforce with Apple iPhone and enterprise Apps as part of your Digital Workplace 
please contact your Computacenter Account Manager or call 01707 631600.

www.computacenter.com/apple

Sources

1 Mobility, performance and engagement, The Economist Intelligence Unit 
2 https://resources.jamf.com/documents/books/managing-apple-devices-in-the-enterprise.pdf
3 http://info.smaato.com/hubfs/Reports/Smaato_Global_Trends_in_Mobile_Advertising_Report_Q2_2017.pdf
4 https://www.appannie.com/en/insights/market-data/app-annie-2017-retrospective/
5 https://blog.checkpoint.com/wp-content/uploads/2017/04/Dimensional_Enterprise-Mobile-Security-Survey.pdf
6 https://www.trendmicro.com/vinfo/gb/security/research-and-analysis/threat-reports/roundup/2017-mobile-threat-landscape
7 https://www.thinkwithgoogle.com/marketing-resources/experience-design/b2b-marketing-reshaping-growth/ 
8 https://www.ericsson.com/en/mobility-report/future-mobile-data-usage-and-traffic-growth
9 Enterprise Mobility Outlook 2018, Clearbridge Mobile  
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Enabling users and their business

Computacenter (UK) Ltd
Hatfield Avenue, Hatfield, Hertfordshire AL10 9TW, United Kingdom

Computacenter is a leading independent provider of IT infrastructure services, 
enabling users and their business. We advise organisations on IT strategy, 
implement the most appropriate technology, optimise its performance, and 
manage our customers’ infrastructures. In doing this we help CIOs and IT 
departments in enterprise and corporate organisations maximise productivity 
and the business value of IT for internal and external users. 

computacenter.com
+44 (0)1707 631000


